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Dear reader, spring is considered a rebirth from the 

winter cold, with new enthusiasm. 

Collegefairmagazine (CFM) like some of you “green 

thumb” gardeners out there thinks about using 

spring to explore new or better ways to design our 

learning gardens, rearrange learning tools, and take 

general stock of learning scenarios. George Couros’s 

(2015) book, The Innovator’s Mindset; Empower 

Learning, Unleash Talent, and Lead a Culture of 

Creativity” is a mantra for using design thinking 

worth reader attention. CFM takes this idea 

seriously and hopes our Newsletter helps foster’s 

such a mantra through snapshots, vignettes, and 

micro-information. This month’s publication features 

design thinking to inform leaders who want to 

unleash the thinking and talent of students, 

professionals, educators, and older adults. This 

month’s publication in part will focus on information 

that underlies the above theme, as well as other 

industry related information. Our readers want to 

empower learning, unleash talent, and lead a culture 

of creativity. Carol Dweck (2012) discusses some of 

said ideas in her Growth Mindset and Education as 

well. 

 rLs, 2018 

 

 

CFM would like to take this opportunity to feature 

Catherine Lombardozzi’s  Learning Journal and her 

Design Thinking: reclaiming 

our identity as designers as 

part of our spring nuances. 

Catherine recently presented 

this topic at L&D Philly’s 

Saturday workshop at Temple’s Ambler campus. 

Catherine indicated that “The topic of design 

thinking is getting renewed attention in the L&D 

space. Among other things, it is seen as having the 

potential to inject creativity, to provide strategies 

for leveraging emerging technologies, and to 

expand our vision of learning support.” The session 

helped with reinvigorating strategies for design 

thinking, it was a spring cocktail of a new ways to 

consider and understand using deign thinking in 

L&D for designers. Visit Catherine’s Learning 4 

Learning Professionals. 

 

Design Thinking may be a more creative way to 

stimulate learning, providing a structured method to 

create a product or develop and implement 

solutions to social behavior, and learning problems. 

http://l4lp.com/design-thinking-reclaiming-our-identity-as-designers/
http://l4lp.com/design-thinking-reclaiming-our-identity-as-designers/
http://l4lp.com/design-thinking-reclaiming-our-identity-as-designers/
http://l4lp.com/design-thinking-reclaiming-our-identity-as-designers/
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It is getting students, professionals, and individuals 

in an immersive process to develop prototypes of 

outcomes to learning challlenges. Design thinking 

addresses complexity, used for project-based 

initiatives, and using design thinking can bring your 

students, trainers, and developers  valuable benefits. 

Design thinking foundation certificates can be 

explored @ https://www.ideou.com/pages/design-

thinking-certificate, as well as there are online 

design thinking courses @ https://www.ideou.com 

and Design thinking for Innovation @ 

https://www.coursera.org/learn/uva-darden-design-

thinking-innovation. Lastly, today innovation is 

everyone's business. Whether you are an 

instructional designer,  instructional technologist, 

trainer, coach, or professor/teacher. The use of 

creativity and innovation improves and builds 

problem-based learning skills and solutions. 

 

  “The main tenet of design thinking is empathy for the 
people you’re trying to design for. Leadership is 
exactly the same thing—building empathy for the 
people that you’re entrusted to help.” 

—David Kelley, founder of IDEO 

 

Smart Learning 

Another aspect to consider when when following the 

mantra of deign thinking is smart learning, which is 

being context-aware, understanding the interactions 

between learners and the learners ecosystem, and 

the use of technology supported learning 

environments. Learning in this context is real-world, 

it promotes active and meaningful learning for 

digital learners. Simply put, it is student-centered 

and adaptive to the learner, but there is general 

agreement as with most that design thinking and 

smart learning should be measurable, attainable, 

specific, results-focused, and time-focused as well. 

 
Source: Youtube, creativestudiozcs, 02/07/14. 

 

eLearning Manifesto 

Smart learning is associated with eLearning and 

referring to the idea of a mantra, there is an 

eLearning Manifesto that organizations and 

professionals use when they “think about the quality 

of today’s learning materials.” In addition, “the 

manifesto’s core values and principles have been 

directly included in RFPs, learning project mission 

statements and now over 1000 personal 

testaments. CFM would like its readership to 

become a Signatory to the Manifesto.  

Professionally, we should feel “comfortable adopting 

these values and demanded them in your own 

work.” 

https://www.ideou.com/pages/design-thinking-certificate
https://www.ideou.com/pages/design-thinking-certificate
https://www.ideou.com/
https://elearningmanifesto.org/become-a-signatory/
https://elearningmanifesto.org/become-a-signatory/
https://elearningmanifesto.org/become-a-signatory/
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For your spring  and summer education design and 

thinking, here are a host of conferences, webinars 

and online events to inform your design thinking and 

smart learning ojectives, structure,  and outcomes. 

They are, but not limited to: 

 

eLearning Brothers Webinar 

“Andrew Townsend and Bill Milstid will demonstrate 

some best practices for exporting video for 

eLearning, and importing it into Captivate. Video is a 

great way to design your eLearning content and 

keep your learners engaged (smart thinking)—but 

you have to make sure the video looks good!” The 

online event is taking place June 11, 2018.     

Elearning Industry Webinar Listings  offers  

interesting webinars featuring: Personalized 

Learning, April 19, 2018/1:00pm EDT.  

Upcoming National Events/Conferences:  

April 23-25, 2018 | Austin, TX 

DRIVING SUSTAINABLE GROWTH AND 

COMPETITIVE ADVANTAGE THROUGH HUMAN-

CENTERED DESIGN, April 23 - 25, 2018, Austin 

Marriott South | Austin, TX 1-800-882-8684 

USDLA’s 2018 National Conference, April 29-

may 2, 2018. In Indianapolis, IN. Visit @ 

www.USDLA.org for more information, they also will 

feature an online format as well to attend the 

conference virtually. 

Digital Learning Summit (Live Online Event)  

As our montra indicates, learning is changing 
because of the new digital information resources 
“has made learning activites increasingly self-driven. 
The online event should provide a wealth of 
different and new information. So, register for the 
event on May 16-17, 2018. For more registeration 
information. 

The 3rd international conference on Smart Learning 

Ecosystems and Regional Development: The 

interplay of data, technology, and people. May 23-

25, 2018, University of Aalborg, Denmark. Tthe 

keynote speakers of SLERD 2018 will be John M. 

Carroll, Pennsylvania State University. The aims of 

the conference are promoting reflection and 

discussion concerning R&D work, policies, case 

studies, entrepreneur experiences with a special 

focus on understanding smart learning ecosystems. 

The contact info: slerd2018@create.aau.dk or 

http://slerd.org/2018.    

Education Technology Conference 

The conference dated for August 8-10th, 2018 @ 

Indiana University, College of Education, 

Bloomington. Il, USA. The conference will bring 

together scholars, researchers, students, educators, 

professionals and other groups who are interested in 

education and technology. Contact or use 

ietcconferences@gmail.com. You will be received 

warmly @ Indiana University campus. 

HR.com Virtual Event 

“Diversity and inclusion (D&I) has already become a 

CEO-level issue all around the world, and it’s only 

growing more important. D&I is no longer seen as a 

“stand alone” issue related to fairness and 

compliance. Rather, it is increasingly linked to 

organizational performance, innovation, 

engagement, brand and leardership. But how well 

are oorganizations succeeding in this area and what 

do best practices look like? Moreover, how can 

organizations better leverage D&I as a competitive 

advantage? 

This Virtual Event will provide a detailes on D&I 

today and where it will be headed in the near 

future.” Please join us and register now   

https://register.gotowebinar.com/register/7512612598106344961?source=Newsletter&inf_contact_key=6f58a692479d4cdcb9c62c25b9b5390818a4c76ea9e4085248fc5178a9572412
https://elearningindustry.com/webinars
http://www.usdla.org/
https://www.elearningguild.com/summits/content/5341/digital-learning-summit-2018-home/
https://www.elearningguild.com/summits/content/5341/digital-learning-summit-2018-home/
mailto:slerd2018@create.aau.dk
http://slerd.org/2018
http://www.iet-c.net/
mailto:ietcconferences@gmail.com
https://www.hr.com/en?t=/contentManager/onStory&StoryID=1514560468346&regMode=0
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For those who are more analytical about their 

learning gardens, measurable and attainable results 

would like to use regressionn analysis as part of their 

deign thinking and smart learning evidence. Here is 

something that might be of interest to you. 

Statistics.Com’s Online Math: Regression 

Analysis 

Smart learning has several important features, but 

being able to measure results are very important. 

Often in conversation with designers, you hear 

about case studies and the need to be able to 

measure results, however, all designers are not 

statistically oriented, but may be required to get a 

better handle to measure attainable results. One 

way to get a handle on the statistical aspect of 

research is to use Statistics.Com. Statistics.com 

offers courses, weekly lessons and assignments that 

may be helpful with attainable results. The sessions 

are self-paced, but do fit within a scheduled period, 

for example, May 11-June 8, 2018 and required at 

least 15 hours a week, so bare this in mind when 

signing up. One such course during the 

aforementioned date is regression analysis led by Dr. 

Iain Pardoe, Thomas Rivers 

University Open Learning, “he 

will answer your questions and 

comments on a regular basis 

throughout the course on a private discussion 

forum.” 

CFM’s Book Scholarship 

For students, smart learning begins with a 

scholarship to help with college cost, which is 

growing yearly. CFM is glad to be a small part of the 

Community College of Philadelphia’s $120.000.00 

scholarship effort. CFM’s Book Scholarship is in 

Memory of Rev. Sol Murphy and Cecil Watkins. “To 

be eligible, students must have earned 12 or more 

credits, have a minimum cumulative GPA of 2.5, and 

be enrolled, full-time or part-time, in one of the 

following Social Science programs: Paralegal Studies, 

Justice, Fire Science, or Geographic Information 

Systems” at the college. CFM has just completed 

reviewing student applications. CFM will be 

awarding four $100.00 book scholarships to help 

students with their expenses. 

Campus Technology: Survey 

If you teach with technology you might want to 

make your contribution to the 2018 Campus 

Technology Teaching with Technology Survey by 

completing it online survey, which would only take 

you about 5 minutes to finish. 

Jake Tapper of CNN has a feature on his Sunday 

morning news show entitled the “Cartooning,” here 

is CFM’s take on Jake’s idea to add a bit of humor. 

But in this case, smart learning design that removes 

pressure and restores equlibrum, so design thinking 

can when refreshed inform leaders who want to 

unleash the thinking and talent of students, 

professionals, educators, and older adults. Humor- 

logy can be applied as a learning tool.  

 
Source: Google images 

 

Collegefairmagazine hopes these types of micro 

clips and vignette updates on past, current or 

upcoming events, activities, and conferences will be 

something educators, trainers, IDers, instructional 

technologist, and professionals find helpful.  

https://campustechnology.com/twt?mkt_tok=eyJpIjoiT0RjM05UVmhNamhoWkRNeiIsInQiOiJMblwvOTFrUjdrbExSa1hXd3M3YVBhckhaY3RpbGxCdXRwcnJUVjRaRENDUlRidU5mdkxhMEYwUnpVeFZBMUE0dXJmTW9uMzdnZFUyRWg4Vkl5ZWpsczV5ZkZmcVhJNERBMDRJeG9pK3lNXC9jSmlpY2Z6VkFmYnRGWWxwd0lEaCs1In0%3D


CFM NEWSLETTER 
 

Collegefairmagazine, 2018 April, Vol. 2. Page 5 
 

CFM wants to highlight your contributions as well. 

Please forward vengettes, snapshops, micro-articles 

or news to: collegefairmagazine@gmail.com, we list 

advertisements as well. (see below).  

For ads, Full page=$75.00 (FP), members $60.00, half 

page=$50.00, members $40.00, quarter page= 

$25.00 (QP), members $20.00. 

CFM is a 501c3 Not-for-Profit organization. All 

monies generated through sponsors, 

advertisements, etc., will support publishing cost, 

scholarship contributions, and educational trips for 

inner-city students. 

Our membership cost will be $3.00 yearly. You can 

forward membership payment, ad payments and 

donations for present to: 

payPal.me/collegefairmagazine 

Thanks! CFM 
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